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Suggestions from Steve:  #59
No Reply 

In the music business, there are certain individuals that regardless of how hard you try, they won't return your messages.  Many times, these people are influential music-industry types (managers; booking agents; record company executives; radio program director's/music director's; etc.), who are too preoccupied or disinterested in communicating with anyone whom they consider is of little or no personal or monetary value to them or to their clients.

Perhaps the above description seems a bit harsh, but that doesn't mean that it isn't accurate.  Powerful and influential people are generally interested in cultivating relationships that are or will be mutually beneficial to everyone.  Therefore, if you don't present them with a product that will yield immediate results (money; press; etc.), they will probably choose to distance themselves from you and to not respond to your inquiries or requests.  Although I find this to be a frustrating and short-sighted scenario, in the current atmosphere within the music industry, the power brokers are unwilling to invest time and money into someone or something that doesn't result in an immediate financial gain or some other advantage for them or for their partners.

So, how should you handle a situation like this?  Should you continue to persist and keep trying to communicate via telephone and email with these individuals, or is it better to cut your losses and move on to something else that may yield a more positive result?  My recommendation is to move on to a different opportunity and to cease and desist with the endless attempts at communicating with these people.  Nothing is more annoying than someone who constantly pesters you, so give it a rest.  Sometimes you need to face reality and accept that certain people and businesses are simply not interested in you--at least not at this time.  Perhaps at another time, they might reevaluate you and reconsider the possibility of doing business with you.  In that event, you can decide if you want to accept or reject their invitation--at least keep your options open. 

Although effective communication is essential to the success of any business endeavor, true communication is not a 'one-way street.'   Sometimes the best communication is no communication when things just aren't working out to everyone's mutual satisfaction.
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