[image: image1.jpg]



Suggestions from Steve:  #31
The PA System (Promotion and Advertisement)

is Composed of Key Ingredients in the Pursuit

of a Successful Career

Create opportunities.  Most successful people are adept at self-promotion.  You will need to utilize personal characteristics such as self-motivation, communication skills and confidence if you plan on being effective in this area.  Advertising and self-promotion are time-consuming, yet essential functions for all musicians seeking freelance employment.  I've spent a sizeable amount of money promoting myself and my music over the years.  I've employed independent radio promoters (necessary, yet expensive); an attorney; CPA (accountant); website designers; graphic artists; photographers; online radio stations; etc.  When you begin to seriously promote and advertise yourself on a regional and national/international basis, the out-of-pocket expenses you incur are staggering ($$$)!  

One way to begin the promotion and advertising process would be to distribute your business card locally (yes, you will need a business card) and a press item containing a picture of yourself or your group in appropriate and highly visual locations (e.g., music stores; schools; bulletin boards; etc.,).  If you are soliciting work as a teacher in a music store, set up an appointment with the owner and bring along your resume (another necessary item) and other supporting materials.  

If you are a performer, a sample CD or DVD of your performance and compositions (if applicable) are often necessary to procure work.  Make certain the CD or DVD is of professional quality.  Alternatively, you can direct people to your website, which should contain musical samples of your playing style and original music if that is relevant for your purposes. 

For concert work as a soloist/recitalist or with a group, a promotional package (press kit) is mandatory.  This package must contain at least one 8"x10" or 5"x7" glossy professional picture (color preferred in many instances); concert and/or CD reviews; recommendations/endorsements; biography (bio); a cover letter from your representative and other press-related materials.  If you are applying for regional and national concerts, make absolutely certain that every item in your press kit looks fantastic--delete any of the more 'common' pieces from your kit.  As an addendum to this point, color press clippings are particularly impressive to those individuals that are evaluating your press packet.

Always contact the local American Federation of Musician's (AFof M) union in your area.  The union is a valuable resource for musicians looking for work.  Also, consult the International Musician, which is a monthly publication that provides information to the professional musician on issues concerning performing; representation; working conditions; venues, etc.  Other organizations such as the Independent Artist Registry should also be consulted for opportunities available to the freelance musician (I am a member of this organization).

You will ultimately need to accurately evaluate your marketplace and then proceed on a logical and methodical approach with the appropriate materials that may yield the results you are looking for.  Remember, nothing will happen unless you make it happen.  
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